The Relationships of Reputation, Advertisement Attractiveness, Community Effect with Customer Value and Positive Words of Mouth of Bear Breand Milk Consumers in Malang - Similarity by Nugroho, Anung Prasetyo & Suroto, Karunia Setyowati
The relationships of Reputation,
Advertisement Attractiveness,
Community Effect with Customer
Value and Positive Words of
Mouth of Bear Brand Milk
Consumers in Malang
by Anung Prasetyo Nugroho
Submission date: 16-Sep-2019 03:28PM (UTC+0700)
Submission ID: 1173596107





























The relationships of Reputation, Advertisement Attractiveness,
Community Effect with Customer Value and Positive Words of













Son K. Lam, Michael Ahearne, Ryan Mullins,
Babak Hayati, Niels Schillewaert. "Exploring the
dynamics of antecedents to consumer–brand
identification with a new brand", Journal of the













The relationships of Reputation, Advertisement Attractiveness,
Community Effect with Customer Value and Positive Words of
Mouth of Bear Brand Milk Consumers in Malang
GRADEMARK REPORT
GENERAL COMMENTS
Instructor
PAGE 1
PAGE 2
PAGE 3
PAGE 4
PAGE 5
PAGE 6
PAGE 7
PAGE 8
PAGE 9
PAGE 10
PAGE 11
